Sports Management
SHU Sports Management Faculty and Staff

Dr. Shawn Blau, Ph.D., Assistant Professor

John Gerlach, Senior Business Executive in Residence and Associate Professor

Dr. James Santomier, Ph.D., Professor

Dr. Joshua Shuart, Ph.D., Assistant Professor

The increasing complexity, globalization, and influence of media and technology on sport business underscore the importance of specific and dynamic preparation for sport management professionals. The Sport Management curriculum emphasizes the unique management, business and legal principles and practices necessary to succeed in contemporary sport business. It ultimately prepares professionals who are self-directed in their learning, critical thinkers and problem-solvers, interdisciplinary in their approach, and capable of effectively managing sport enterprises and marketing sport-related services and products to diverse markets.
Student Learning Objectives for Sport Management Major: 
1. Understand the principles of management and their application to the sport enterprise and describe the nature of entrepreneurship as it applies to sport business.
2. Understand the development of professional sport in the U.S. and the labor-management relationship in professional sport.

3. Identify the key factors contributing to the globalization of sport including international sport federations, leagues, and corporations.

4. Understand the nature and complexity of sport finance, especially related to the financing of sport venues.

5. Understand the nature of sport marketing and the market forces affecting marketing strategies in the sport industry.

6. Understand the process of ethical decision making and its application in sport business.

7. Understand the basic legal principles related to sport business and recognize their application in sport management practice.

8. Identify the important dimensions of media in the sport industry, including new media, ethics, crisis management, and publications.
RELATED CAREER TITLES FOR SPORTS MANAGEMENT MAJORS:

Sports Marketing and Promotions – Promote the events, solicit advertisers, help generate income that makes the event successful.

Ticket Sales - For amateur and professional events, ticket revenue is vital. The process is more complicated than simply opening the ticket booth, such as establishing ticket policies and ticket promotions. Responsibilities may include management of computerized ticket systems, accounting and auditing controls, group sales, and training of assistants.

Public Relations - The public is the customer. In order to help satisfy the customer and provide them the information they desire, a skilled communicator is necessary, one who is familiar with all of the aspects of the event or sport. Public Relations specialists work to obtain publicity to fill stadiums, increase the visibility of colleges, and promote players. Some typical activities of PR specialists include preparing media guides, arranging/conducting press briefings, coordinating press conferences, sending news releases to the media, maintaining files, and maintaining a scrapbook.

Sports Information - We crave statistics, trends, personal information and anything else that helps the fans understand the nature of the game better. The Sports Information Director handles media coverage of events; develops feature stories and arranges interviews; produces media guides, promotional brochures, and events programs; maintains up-to-date stats for media.

Facility Management - Sports facilities are multi-million dollar operations. Often times multiple sports events and even non-sports events are hosted. The manager of the facility must understand the business of sport and also be able to run a complex facility and staff. Responsibilities may include scheduling, personnel supervision, budget development and administration, and supervision of maintenance and support services. Renting facilities brings additional responsibilities that include contract negotiations, special staffing, traffic and security management, insurance coverage, and a hundred other things.

Event Management - Some events take an entire year to plan! The event manager responds to the needs of tenants, coordinates schedules of events, makes sure everything is in readiness for individual events; may also assist in obtaining bookings.

Concession Management - Large facilities generate large revenues from the sales of concessions. This may include food, beverages, as well as souvenirs.

Sport Governing Bodies - The NCAA, conferences and other regulating agencies need staff to work closely with athletic directors and coaches to ensure the smooth running of sport organizations.

Sport Agent - Serve professional athletes as agents that negotiate contracts with athletic teams.

Athletic Director - Athletic Directors form the heart of high school and collegiate athletic management. They oversee all aspects of athletic programs, and work with coaches and other professionals to provide a safe competitive experience for the athletes and an enjoyable product for the fans.
POTENTIAL EMPLOYERS:
· Professional Teams

· Professional Athletes

· Sports Associations

· Colleges and Universities

· K-12 Schools

· Arenas / Auditoriums

· Stadiums / Coliseums

· Health and Fitness Clubs

· Corporate Health Centers

· Sports Facilities

· Sporting Goods / Exercise Equipment Manufactures

· Sporting Good Stores

· Media Sources including Television, Radio, Newspapers

· Athletic Associations

· Professional/High School/Recreation Leagues

SPORTS MANAGEMENT SKILLS AND CHARACTERISTICS:
· Hard work
·  Drive

· Management Skills  

· The ability to relate to others
SPORTS RELATED JOB SEARCH WEBSITES:
www.jobsinsports.com
www.womensportscareers.com
www.sportscareers.com
www.onlinesports.com
http://www.minorleaguebaseball.com/udp
http://www.ncaa.org/news
http://www.baseballjobs.net/
http://www.quintcareers.com/sports_jobs.html
http://www.sbrnet.com/
http://www.teamworkonline.com/
http://www.coolworks.com
http://espn.monster.com
http://nacda.ocsn.com/nacdajobs/nacda-nacdajobs.html
http://www.onlinesports.com/pages/CareerCenter.html
http://www.ispsports.com/index.cfm
http://www.minorleaguejobs.com
SPORTS MANAGEMENT SEARCH SITES:
http://careers.cua.edu/handouts/Sportsmgmtcar.htm
http://www1.wsc.ma.edu/careerservices/majors/links/athletics.htm
http://www.sportsinthegardenstate.com
www.chronicle.com
http://www.teammarketing.com
www.usgolfjobs.com
www.humankinetics.com
www.bizsports.com
www.athleticbusiness.com
http://espn.go.com/sitetools/s/help/jobs.html
http://www.milb.com/jobs/
www.americansportscasters.com
GRADUATE SCHOOL INFORMATION:
http://www.sportslinkscentral.com/SportsEducation/grad.htm
http://www.aahperd.org/  

PROFESSIONAL ASSOCIATIONS:
National Association of Collegiate Directors of Athletics
NACDA serves as the professional association for those in the field of athletics administration, providing educational opportunities and serves as a vehicle for networking and the exchange of information to others in the profession.
http://nacda.collegesports.com/nacda/nacda-nacdainfo.html

National Intramural - Recreational Sports Association (NIRSA)

NIRSA is the leading resource for professional and student development, education, and research in collegiate recreational sports.

http://www.nirsa.org/

North American Society for Sport Management (NASSM)
NASSM is actively involved in supporting and assisting professionals working in the fields of sport, leisure and recreation. The purpose of the North American Society for Sport Management is to promote, stimulate, and encourage study, research, scholarly writing, and professional development in the area of sport management - both theoretical and applied aspects. Topics of interest to NASSM members include sport marketing, future directions in management, employment perspectives, management competencies, leadership, sport and the law, personnel management, facility management, organizational structures, fund raising, and conflict resolution.
http://www.nassm.com/
 
North American Society for the Sociology of Sport (NASSS)
The North American Society for the Sociology of Sport (NASSS) is now beginning its 27th year. Originally founded to encourage the sociological study of play, games, and sport, the Society has expanded its scope and theoretical underpinnings, and includes scholars studying the sociology of the body, health and physical activity, while also engaging interdisciplinary terrains, including cultural studies, women's studies, critical race theory and queer theory. Appreciative of the global presence and personal impact of these phenomena, NASSS welcomes those interested in studying sport, the body and physical activity from diverse paradigmatic perspectives.

http://www.nasss.org/

National Association for Sport and Physical Education (NASPE)
The National Association for Sport and Physical Education seeks to enhance knowledge and professional practice in sport and physical activity through scientific study and dissemination of research-based and experiential knowledge to members and the public.
http://www.aahperd.org/NASPE/
ADDITIONAL ORGANIZATIONS AND ASSOCIATIONS:

North American Society for Sports Management: http://www.nassm.com/
Sports Management Club.com: http://www.sportsmanagementclub.com/
Sports Management, Inc.: http://www.sportsmanager.com/
Women in Sports and Events: http://www.womeninsportsandevents.com/
Black Sports Agents Association: http://www.blacksportsagents.com/
National Sports Marketing Network: http://www.sportsmarketingnetwork.com/
Black Women in Sport Foundation: http://blackwomeninsport.org/
RELATED PUBLICATIONS IN THE CAREER DEVELOPMENT LIBRARY:
The Sports Internship Book

Career Education Institutes
Peterson’s Graduate Programs In Business, Education, Health
